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Why Social Networks? 

Video produced by DBAworldwide,  Sept. 2010   

“There are people looking for your services, and if they don’t    

find you online, they’re looking for someone else” 

                                            David Weathers, Froogle Media Group 

http://www.youtube.com/watch?v=iReY3W9ZkLU&feature=related


           Statistics: 
 • Facebook was started in 2004; targeted to college students 

as an online “facebook” to identify fellow students. 

• Facebook has over 800 million users worldwide 

(intermittently blocked in some countries - China, Iran) - 

Expect to reach 1 billion users by August 2012! 

• Average user has over 130 friends and 50% of users log on 

daily. 

• People spend over 700 billion minutes per month on 

Facebook. 

• Anyone age 13 or older can become a Facebook user. 

• Largest growth in Facebook users is 18-24 year olds, 

followed by those over 55. 

 



Facebook for Business 
 • Besides using Facebook for personal 

connections, it provides powerful tools for 
businesses. 

• Using Facebook, you can create pages, post 
ads, sponsor stories &  create apps. 

• Get help at Facebook for Business. 

http://www.facebook.com/business
http://www.facebook.com/business
http://www.facebook.com/business


Getting Started 
• Create your Page ς separate from your 

personal Facebook profile, use a different       
e-mail address. 

    Add content - Include important information 
such as your location, links, hours & photos.  

• Claim your Place 
Connect your physical store location to your 
Page by claiming your Place so people can find 
you and check in (using mobile device app). 

• For more information on creating your page, 
go to Facebook Pages - Facebook Help Center. 

 

http://www.facebook.com/help/pages
http://www.facebook.com/help/pages
http://www.facebook.com/help/pages
http://www.facebook.com/help/pages
http://www.facebook.com/help/pages
http://www.facebook.com/help/pages


            /ǊŜŀǘŜ ¸ƻǳǊ tŀƎŜ ό/ƻƴǘΩŘύ 

• Invite your customers - Invite current and new 
customers to like your Page, and promote it 
with in-store signs, flyers, emails, and website 
links.  

• Promote your Page on your website by adding 
a Like button where people can engage with 
your Page and share it with friends.  

 





         Step 2: Engage your 
Customers 

• Join the conversation - post regular updates 
about your business and provide exclusive 
offers.  

• Build relationships - respond to  comments. 

• Gain valuable insights ς use statistics to learn 
how your audience is interacting with your Page 
and make adjustments to increase engagement.  

 



      Promote Your Business 
• Create Ads - Use  Facebook Ads to get the 

word out to exactly who you want, using 
targeting criteria such as interests and 
location. 

•  Run Sponsored Stories - Set up Sponsored 
Stories to take advantage of friends talking to 
friends about your business.  

• Fee for Ads or Sponsored Stories ς pay by cost 
per click or per impression (thousand views).  
More information about cost can be found at 
the  Facebook Ads Help Center. 

https://www.facebook.com/help/?page=211025808929277


Ads or sponsored 

stories are targeted to 

specific users based on 

demographics, likes, 

friends, or other factors 

you select. 



Build an App 
• Enable people to share not just on Facebook, but 

across the web, on apps, websites and mobile 
devices.  
-  aŀƪŜǎ ȅƻǳǊ ǎƛǘŜ ǎƻŎƛŀƭ όǿƛǘƘ άƭƛƪŜέ ōǳǘǘƻƴǎΣ 
 comments, registration buttons). 
- Creates a mobile experience (works with your 
 smart phone website). 

 - Allows use of Facebook credits to purchase 
 digital goods and services from your business. 

 - More information on Facebook platforms can 
 be found at Platform Developers. 

http://www.facebook.com/business/platform/


Metrics 
• A number of different metrics & reports are 

available to review your performance : 

– Total Likes: people who like your page (e.g. fans). 

– Friends of Fans: people who are friends with your 
fans. 

– Talking About This: people who have created a 
story about your page. 

– Total Reach: The number of unique people who 
have seen any content associated with your Page 
(including any Ads or Sponsored Stories pointing 
to your Page). 





             Briarcliff Manor Public Library Page 



 
Online (live)                 Page 

Briarcliff Manor Public Library on Facebook 

http://www.facebook.com/pages/Briarcliff-Manor-Public-Library/127694153936233


http://www.linkedin.com/ 



Small Business Owners 
 

• http://smb.linkedincreatives.com/ 

http://www.youtube.com/watch?v=ZVlUwwgOfKw&feature=player_embedded
http://smb.linkedincreatives.com/


Latest Facts 
• Over 135 million members in over 200 

countries. 

• A new member joins LinkedIn approximately 

every second 

• Over half the membership is outside the U.S.  

• Executives from all Fortune 500 companies 

are LinkedIn members. 

• More than 2 million companies have 

LinkedIn Company Pages. 



•  Find people in your field 
•  Locate  job possibilities  
•  Join groups with common interests 
•  Pose questions to fellow users 

Social networking applied to business and career: 



Starting Up 

• Create a Sign-In ID associated with an email account 

• Shows you a list of people who have asked you to 
link up in the past 

 



Offers to sync your email addresses with their 

database to link you to people you know; you 

choose from your email address book.   



To create a profile, you enter text or use pull 
down menus: 



Resulting Profile 

LinkedIn suggests I add more content; I 
can import my resume and edit results; 
privacy settings are here. 



Search for People to Add to Your contacts 



Search groups in the database and join those  in 
which you have a common interest 



Search listings to locate a new Job: 



Browse answers by area of interest  

Pose questions to fellow users: 



         Company Pages 
• A Company Page helps others learn more 

about your company's job opportunities, work 
culture, products, and services. Click 
Companies near the top of your home page. 
Click the Add a Company link in the upper 
right area of the page. 

• Currently, companies without their own 
distinct email domain (e.g. yourcompany.com) 
can't create a Company Page. In this case, you 
might create a group to promote your 
company instead.  

 

http://help.linkedin.com/app/answers/global/id/6/ft/eng


                   Company Page 



Online (live)                   Page  

 

Welcome, Shelley! LinkedIn 

http://www.linkedin.com/pub/shelley-glick/15/a99/1b4
http://www.linkedin.com/pub/shelley-glick/15/a99/1b4
http://www.linkedin.com/pub/shelley-glick/15/a99/1b4


What’s In It for ME?  

For Greater Visibility:  Names on LinkedIn pop up high on the list 

in a Google Search 

For Job Prospects:  Easy way to post experience that can be 

reviewed; 

For Research:  Find out about the company executive 

interviewing you; 

For References:  Find the co-workers of folks you might want to 

hire; 

For Networking:  Help others now and it could pay off for you 

later; 

For Market Research:   Search trends among businesses (need 

advanced search=$); 

For Publicity:  PR folks are LinkedIn, too. 

 



²ƘŀǘΩǎ Lƴ Lǘ ŦƻǊ  ? Subscriptions! 

From $20-100 month for special services:  
 Opens the gate to more information; emails, refined searching 
 ǎǘǊŀǘŜƎƛŜǎΣ άƛƴǘǊƻŘǳŎǘƛƻƴǎέ ǊŜŦŜǊŜƴŎŜ ǎŜŀǊŎƘŜǎΧ 



[h{¢Κ  ¢ƘŜǊŜ ƛǎ ŀƭǿŀȅǎ I9[tΧ 

 



foursquare.com 

http://foursquare.com/


        Where are you? 
• Foursquare lets you build tools that help you 
ƪŜŜǇ ǳǇ ǿƛǘƘ ŦǊƛŜƴŘǎΣ ŘƛǎŎƻǾŜǊ ǿƘŀǘΩǎ ƴŜŀǊōȅΣ 
save money and unlock deals. 

• Launched in Austin, Texas in March 2009. 

• Community: Around 15 million people 
worldwide. 

• Over a billion check-ins, with millions more 
every day. 

• Businesses: Over 500,000 using the Merchant 
Platform.  

 



                           How Does it Work? 
Foursquare can be accessed by smartphone and activity 

shared with Facebook & Twitter accounts. foursquare 

login 
 

https://foursquare.com/
https://foursquare.com/


       For Businesses 

 

 

 

 

 

• Millions of times a day, people use foursquare 
to check in and share where they are.  

•  As a business or brand on foursquare, you can 
be a big part of that experience. 

 



  For Businesses 

 



        Claim Your Venue 
• Search for your business/organization (e.g. 

Briarcliff Manor Public Library).Briarcliff Manor 
Public Library). 

• After locating your venue click on: ά5ƻ you 
manage this venueΚέ Claim here at the bottom 
of the page. 

• Are you authorized?  In order to claim your 
venue, you have to be the owner or working on 
behalf of the owner.  Foursquare will provide a 
verification code by phone or mail (5-7 business 
days).  

 

https://foursquare.com/v/briarcliff-manor-public-library/4bae0f95f964a520c97f3be3
https://foursquare.com/v/briarcliff-manor-public-library/4bae0f95f964a520c97f3be3


Checking-In  

• Once you register your venue, you will receive 
ŀ ά/ƘŜŎƪ-ƛƴέ ǿƛƴŘƻǿ ŎƭƛƴƎ ǘƻ ŘƛǎǇƭŀȅΦ 

• This lets your customers know that you are a 
registered with foursquare. 

• Foursquare mayorships are awarded to  
customers with the most days checked into a 
venue over the last 60 days, and only users 
who have uploaded profile photos are eligible. 

• You can provide rewards to mayors as an 
incentive. 

 





Is it Free? 
• When you claim your venue you must agree to 
ǘƘŜ ά±ŜƴǳŜ tƭŀǘŦƻǊƳ ¢ŜǊƳǎ ƻŦ ¦ǎŜέΦ  

•  Although the service is free now, the Terms of 
¦ǎŜ ǎǘŀǘŜǎΥ άLƴ ǘƘŜ ŦǳǘǳǊŜΣ foursquare may 
decide to charge for the Service, in which case 
users will be notified of that change in 
accordance with this AgreementΦέ 

 



  Privacy Issues 

• When you claim a venue you'll be publically 
linking your venue to the foursquare account 
tied to your e-mail address. 

• Keep in mind that this information will be 
public. You may want to use a business 
account and e-mail address instead of using 
your personal foursquare account for 
managing your venue.  

• You are then given a verification code. 



      Create Specials 
• Businesses using foursquare in your area show 

up when you log-in. 

• ¸ƻǳ Ŏŀƴ ŎǊŜŀǘŜ άǎǇŜŎƛŀƭǎέ ǘƻ ŀǘǘǊŀŎǘ ŎǳǎǘƻƳŜǊǎ 
(e.g. discounts, freebies, special treatment or 
rewards). 



        Merchant Dashboard              

• hƴŎŜ ȅƻǳΩǾŜ ŎƭŀƛƳŜŘ ȅƻǳǊ ōǳǎƛƴŜǎǎ ƻƴ 
foursquare, you get full access to real-time 
data about your customers, including: 

– Total daily check-ins over time 

– Your most recent visitors 

– Your most frequent visitors 

– Gender breakdown of your customers 

– What time of day people check in 

–tƻǊǘƛƻƴ ƻŦ ȅƻǳǊ ǾŜƴǳŜΩǎ ŦƻǳǊǎǉǳŀǊŜ ŎƘŜŎƪ-ins that 
are broadcast to Twitter and Facebook 

 



Check-ins: 

Total & 

Average/Day 

Visitors: 

Unique & 

New 

Social Reach: 

Sent to Twitter 

and Facebook 



  
                        Brand Platform 

• If you do not have a physical location, you can 
use foursquare to promote your brand. 

• Create a page - Your Ŧŀƴǎ Ŏŀƴ άŦƻƭƭƻǿέ ȅƻǳǊ Page. 

• !ŘŘ ŀ ά{ŀǾŜ ǘƻ ŦƻǳǊǎǉǳŀǊŜέ ōǳǘǘƻƴ - foursquare 
wŀŘŀǊ ǿƛƭƭ ōǳȊȊ ƻƴ ǘƘŜƛǊ ǇƘƻƴŜ ǿƘŜƴ ǘƘŜȅΩǊŜ 
ŎƭƻǎŜ ōȅ ǘƻ ŀ ǾŜƴǳŜ ǘƘŀǘ ȅƻǳΩǾŜ ǇŀǊǘƴŜǊŜŘ ǿƛǘƘΦ  

• !ŘŘ ǘƘŜ ΨCƻƭƭƻǿΩ ōǳǘǘƻƴ for visitors to see Tips. 

• Foursquare partner badges (fee) ς rewards for 
followers of a foursquare Brand Page who check 
in to a number of locations. 

 



                  

There are different ways to use foursquare depending on 

your product 



Welcome to foursquare! What's next? 

Online (live )                      Page 

https://foursquare.com/v/briarcliff-manor-public-library/4bae0f95f964a520c97f3be3


Learn More 
• To learn more about using foursquare for your 

venue or brand use foursquare support at 
http://support.foursquare.com/home 

 

 

http://support.foursquare.com/home


More Free Social Networks 

Post “tweets” of 140 characters 

Use power of Google to create “circles” 

Upload videos to promote your 

business/product 

Entice customers with deals 



Social Networking:  On-Line Help 

• Facebook Help http://www.facebook.com/help/ 

• Facebook Best Practice Guide 
http://ads.ak.facebook.com/ads/FacebookAds/Best
_Practice_Guide_042811_10.pdf 

• LinkedIn Help https://help.linkedin.com/ 

• Foursquare Help 

http://support.foursquare.com/home 

 

http://www.facebook.com/help/
http://ads.ak.facebook.com/ads/FacebookAds/Best_Practice_Guide_042811_10.pdf
http://ads.ak.facebook.com/ads/FacebookAds/Best_Practice_Guide_042811_10.pdf
https://help.linkedin.com/
http://support.foursquare.com/home


Social Networking:  Additional Resources 

• Nine Things You Didn't Know About Twitter 
(NY Times) 

• Where to Dine? Check Foursquare (NY Times) 

• Social Media by the Numbers (Inc. Magazine) 

• Westchester SCORE (Free Workshops ς Social 
Media on Feb. 1) 

http://www.nytimes.com/2012/01/19/technology/personaltech/nine-things-you-didnt-know-about-twitter.html?_r=1&scp=1&sq=nine things you didnt know about twitter&st=cse
http://query.nytimes.com/gst/fullpage.html?res=9F05E3DA1731F935A25752C0A9649D8B63&ref=jennawortham
http://www.inc.com/magazine/201111/social-media-marketing-by-the-numbers.html
http://www.scorewestchester.com/workshop-calendar/


Social Networking:  Print Resources 

• Social Networking for Business : Choosing the Right Tools and 
Resources to Fit Your Needs - Shah, Rawn  

• 10 steps to successful social networking for business - Hartley, 
Darin E.  

• Facebook : The Missing Manual -   Vander Veer, Emily A.  

• How to Find a Job on Linkedin, Facebook, MySpace, Twitter 
and Other Social Networks - Schepp, Brad 

• Social Networking Spaces : From Facebook to Twitter and 
Everything in Between : A Step-by-Step Introduction to Social 
Networks for Beginners and Everyone Else - Kelsey, Todd 

 

 

 


