Social Networks for
Professionals & Entrepreneurs



Why Soclal Networks?

“There are people looking for your services, and if they don't
find you online, they’re looking for someone else”
David Weathers, Froogle Media Group

Video produced by DBAworldwide, Sept. 2010


http://www.youtube.com/watch?v=iReY3W9ZkLU&feature=related

Statistics:

Facebook was started in 2004, targeted to college students
as an online *“"facebook” to I

Facebook has over 800 million users worldwide
(intermittently blocked in some countries - China, Iran) -
Expect to reach 1 billion users by August 2012!

Average user has over 130 friends and 50% of users log on
daily.

People spend over 700 billion minutes per month on
Facebook.

Anyone age 13 or older can become a Facebook user.

Largest growth in Facebook users is 18-24 year olds,
followed by those over 55.



Facebook for Business

Besides using Facebook for personal
connections, it provides powerful tools for

businesses.

* Using Facebook, you can create pages, post
ads, sponsor stories & create apps.

* Get help at Facebook for Business.



http://www.facebook.com/business
http://www.facebook.com/business
http://www.facebook.com/business

Getting Started

* Createyour Pagecq separate from your
personal Facebook profile, use a different
e-mail address.

Add content- Include important information
such as your location, links, hours & photos.

« Claim your Place
Connect your physical store location to your
Page by claiming your Place so people can find
you and check in (using mobile device app).

* For more information on creating your page,
go to Facebook Pages - Facebook Help Center.



http://www.facebook.com/help/pages
http://www.facebook.com/help/pages
http://www.facebook.com/help/pages
http://www.facebook.com/help/pages
http://www.facebook.com/help/pages
http://www.facebook.com/help/pages
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* Invite yourcustomers- Invite current and new
customers to like your Page, and promote it
with in-store signs, flyers, emails, and website

links.
* Promote your Pag®en your website by adding

a Like button where people can engage with
your Page and share it with friends.

Like



] Create a Page

Create a Facebook Page to build a closer relationship with your audience and customers.

il

Local Business or Place Company, Organization or Institution

D

Artist, Band or Public Figure Entertainment

Brand or Product

Cause or Community



Step 2: Engage your

Customers

» Jointhe conversation- post regular updates

about your business and provide exclusive
offers.

 Build relationships respond to comments.

« Gain valuablansightsc use statistics to learn
how your audience is interacting with your Page
and make adjustments to increase engagement.



Promote Your Business

* CreateAds- Use Facebook Ads to get the
word out to exactly who you want, using
targeting criteria such as interests and
location.

* RunSponsoredStories- Set up Sponsored
Stories to take advantage of friends talking to
friends about your business.

* Fee for Ads or Sponsored Stories C pay by cost
per click or per impression (thousand views).
More information about cost can be found at
the Facebook Ads Help Center.



https://www.facebook.com/help/?page=211025808929277

Sponsored Create an Ad

Exclusive Brands (FREE)
qualityhealth.com

Free samples sent directly
to your doorstep. Top
brands, high quality.
Ending very soon.

Ads or sponsored
stories are targeted to
specific users based on
demographics, likes,
friends, or other factors
you select.

Stony Brook Grads

wwwhoswho.com

Find out if you qualify for
the prestigious Worldwide
Who's Who 2012 Registry
of Distinguished Female
Executives and
Professionals.

World-class everything!
77hudson.com

SHARE ¢ )] World-class amenities,
MORE. .. o} spectacular views of
s

Manhattan, 24/7 concierge,
rooftop park, pool deck,
screening room,
sauna/steam! Click now!

New Markdowns on Boots!

Zappos.com
Shop Zappos.com today
and save on your favorite

*' brands for a limited time.

Plus, get fast free shipping
and returns.




Build an App

* Enable people to share not just on Facebook, but
across the web, on apps, websites and mobile
devices.

- al1S&a é2dzNJ aAdS &a2O0A
comments, registration buttons).

- Creates a mobile experience (works with your
smart phone website).

- Allows use of Facebook credits to purchase
digital goods and services from your business.

- More information on Facebook platforms can
be found at Platform Developers.



http://www.facebook.com/business/platform/

Metrics

* A number of different metrics & reports are
available to review your performance :

— Total Likes people who like your page (e.g. fans).

— Friendsof Fans:people who are friends with your
fans.

— TalkingAbout This:people who have created a
story about your page.

— Total Reach The number of unique people who
have seen any content associated with your Page
(including any Ads or Sponsored Stories pointing
to your Page).



| Promote Your Page ‘

Briarcliff Manor Public Library » Insights

Library - Briarcliff Manor, New York - #, Edit Info

|._":ExportDataH§v‘

Data through Wednesday (All dates and times are in Pacific Time)

Total Likes® Friends of Fans® People Talking About This® Weekly Total Reach’
92 00% 22,777 #101°- 1 @0% 150 ¢ 172.73%
Ml Posts” (MM People Talk ng About Th sl Weekly Total Reach’

Dec I8 Jan 4 Jan 11 Jan 18
Page Posts
All Post Types «
Date * ¥ Post* Reach * Engaged Users * Talking About This Virality
1/10/12 B3 ARE YOU A POET? F so, you sho... 35 3 - -

1/5/12 B2 SOCIAL NETWORKING FOR PROF... 36 1 -



@ wall

Hidden Posts
% 1 Info
& Friend Activity
ﬁ Insights
@ Photos
[] notes
@ Links

EDIT

About # Edit

The mission of the Briarcliff Manor
Public Library is to provide state-of-
| A

More

92

Briarcliff Manor Public Library

Library * Briarcliff Manor, New York * ¢, Edit Info

wall Briarcliff Manor Public L... * Everyone (Most Recent) w

Share: [ Status [§] Photo ¢ Link '3¥ Video = Question

J‘_’.

Write something...

e Briarcliff Manor Public Library
o ARE YOU A POET? If so, you should enter the local poetry contest open to all
= residents of NY State. Cash prizes for 1st/2nd/3rd in three categories:

Adult (18 +), Teen (13 - 17), & Juvenile (6 - 12)
More Info here: http://greenburghartsandculture.org/
Poetry_Contest_Application.html
35 People Reached
Like - Comment * Share * January 10 at 2:5

s Briarcliff Manor Public Library

r Q SOCIAL NETWORKING FOR PROFESSIONALS & ENTREPRENEURS - PROGRAM AT

= THE BRIARCLIFF MANOR PUBLIC LIBRARY

(== 1 T8 Briarcliff Manor Public Library Page

' Shelley Glick Find Friends Home
E

Admins (3) |

% Use Facebook as Briarcliff Manor Public
Library

l:. Notifications
F] Promote with an Ad
ﬁ View old Insights

24 1vite Friends

You and Briarcliff Manor Public Library

g [N O

&0 13 friends like this.
i 2 friends have worked here.
) Briarcliff Has Heart Memorial Day 5...

Recommend This Place

v



Online (live) RETL0. 8 Page

Briarcliff Manor Public Library on Facebook



http://www.facebook.com/pages/Briarcliff-Manor-Public-Library/127694153936233

http://www.linkedin.com/

Linked [T3].




Linked [[}]

Small Business Owners

* http://smb.linkedincreatives.com/



http://www.youtube.com/watch?v=ZVlUwwgOfKw&feature=player_embedded
http://smb.linkedincreatives.com/

Linked [[}]

L atest Facts

Over 135 million members in over 200
countries.

A new member joins LinkedIn approximately
every second

Over half the membership is outside the U.S.

Executives from all Fortune 500 companies
are LinkedIn members.

More than 2 million companies have
LinkedIn Company Pages.



Linked [T}

Social networking applied to business and career:

* Find people in your field

* Locate job possibilities

* Join groups with common interests
* Pose questions to fellow users

Linked [y Home Whatis Linkedin? Join Today SignIn

Get the most from your professional network

Re-connect Power your career Get answers
Find past and present Discover inside connections Your network is full of industry
colleagues and classmates when you're looking for a job experts willing to share
quickly. LinkedIn makes or new business opportunity. advice. Have a question?

staying in touch simple. Just ask.



Starting Up Linked [f3].

* Create a Sign-In ID associated with an email account

« Shows you a list of people who have asked you to
link up In the past

v Messages Invitations [ Go to Inbox »

Lisa Ann Graziadei - Information Technology and Services
Professional

Accept - Ignore

Adam Gillette - Estimator Project Manager at Keating Electric and
Technologies

Accept - Ignore

Karen Bucci - Librarian at Mt. Pleasant Public Library

Accept - Ignore

See all invitations »



o Offers to sync your email addresses with their
Llnked . database to link you to people you know; you

choose from your email address book.

. —
Linked a Account Type: Basic ~ Shelley Glick  Add Connections

Home Profile  Contacts Groups  Job; x [l Companies MNews More People ~ EAd-.ranced
Add Connections = Colleagues ates  People You May Know View Sent Invitations

Get more value out of LinkedIn by inviting your trusted friends and colleagues to connect.

See Who You Already Know on LinkedIn Enter Email Addresses
Searching your email contacts is the easiest way to find people you already know on Enter email addresses of people to invite and connect.
LinkedIn. Learn More Separate each address by a comma.

Your email:  gglick@wlsmail.org

Email password: ,,.eese

[Continue |

‘We will not store your password or email anyone without your
permission.

My Connections = Imported Contacts =~ Profile Organizer  Network Statistics Add Connections  Remove Connections

These are your newly added contacts that are not yet connected to you on Linkedin. Invite them to connect!

Select All Showing 11 of 11 contacts. E> Amy amy ol
" circ desk
A A B Marci Dressler
Barry Glick =
amy, Amy abokaplan@aomail.com ' 3
g ¥ abgkaplan@g shelley glick
5 View & edit details » karen karen
D Saper Lee m
Beth Levine
i b ibraryci [ il.c . .
[¥] desk, circ bmpli rarycirc@amail.com iane Silverman =
G View & edit details » = remove all
Dressler, Marci marcidressler@gmail.com in|
Children's Librarian at Ossining Public Library
K View & edit details »
LG
Glick, Barry geobarto@yahoo.com (in
Partner at Carillon Ventures LLC M
View & edit details »

m




Linked [[}]

To create a profile, you enter text or use pull
down menus:

Company Name: Desmond Fish Library [Change Company ]

@ More information about this company

Website:

Industry: | Libraries >

Title: Library Director
Time Period: [ | currently work here

January [+ 1980 to March |~ 1996

Description: Founding Library Director of endowed Associaton Library
serving Garrison, NY.



L' k d LinkedIn suggests | add more content; |
In e =Can import my resume and edit results;

privacy settings are here.

LiI'IkEd ﬁa Account Type:

Home Profile Contacts

Edit Profile = View Profile

Shelley Glick et
Reference Librarian at Briarcliff Manor Public Library

Greater

+ Add Photo

Post an update

Basic * Sheley Glick Add Connections

Groups Jobs Inbox [l Companies MNews More People ¥ EACvanced

Move SAP Fax to the Cloud - Simplify your SAP landscape; On-demand fax integrated with SAP - From Esker

Share profile

. L Ask f dati
MNew York City Area = Libraries stor recommgn .a ons
Create your profile in another language

el | 70% profile completeness

Complete your profile quickly

Current « Reference Librarian at Briarcliff Manor Public {a Import your résumé to build a complete
Library e profile in minutes.
+ Add a current position
Past « Librarian Trainee at Manor Public Library i ) o L
« Library Clerk at Manor Public Library Profile Completion Tips (Why do this?)
+ Program Analyst at US EPA & Add a picture (+5%)
Education * LILU. - Palmer School of Library & Infarmation < Add your summary (+5%)
Science

# Add ialties (+5%
« S.UNY. at Stony Brook your specialties (+5%)
& Ask for a recommendation (+5%)

Recommendations

+ Ask for a recommendation

Connections

19 connections
Ads by LinkedIn Members

Resulting Profile

m



Linked [[}]

Search for People to Add to Your contacts

Search

Fearon, John

Keep filter selections

Search Show more...

Filter By

Location =
| All Locations

| United States (16)

|| United Kingdom (9)
Greater New York City Area

(6)
] Australia (3)

| Sydney Area, Australia (3)
Show more...

Sort by: Relevance * View: Basic ~ 6 results =7 Save

John Fearon

Director at Mount Pleasant Public Library
Greater New York City Area | Libraries

John Fearon

Director at Mount Pleasant Public Library
Greater New York City Area | Libraries

at Noto-Helmers Design
Greater New York City Area | Publishing

Roberta Fearon

Executive Assistant at Forest City Ratner
Companies
Greater New York City Area | Real Estate




Linked [[}]

Search groups in the database and join those in
which you have a common interest

AT A @ American Library Association
AL AR ion

The is the LinkedIn group for the American Library Association (ALA), the oldest and largest
library association in the world, with more than 65,000 members. ALA’s mission is to promote
the highest quality library and information services and public access to information. Created: November & 2007
Type: Professional Group
Members: 8,714

Subgroups: 4

Join Group [H» Forward /1, Report as_..

Group Members in Your Network
Owner: John Chrastka

Diana Lennon, Library Assistant, Spanish Speaking at Greenburgh Public Managers: Jenny Levine, ALA JobLIST, Kim Dority and
] Karen Muller

Library

Greater New York City Area Website: http-/fwww ala org/

Geraldine Mahoney, Retired Librarian and Information Professional
Greater New York City Area
martha iwan, AV/Reference Librarian at mt kisco public library
Greater New Yaork City Area

Znd
Marci Dressler, Children's Librarian at Ossining Public Library
Greater New Yaork City Area



Linked [[}]

Search listings to locate a new Job:

Basic Account: Upgrade Welcome, Geraldine Mahoney - Add Connections - Settings - Help - Sig *

Linkedﬁ@. Home Profile Contacts Groups Jobs Inbox(6) More...

m

Jobs + By Adv

Jobs Home My Jobs  Advanced Search

Posta |
Job Search Sort by: Relationship ~ 253 results .
. _ Linked[[}].
library OsLer  Manager, Library Services
] Keep refine selections Osler, Hoskin & Harcourt LLP - Toronto, Canada Area - Jul 14, 2010 Stand out
[PEE— * Find people in your network at Osler, Hoskin & Harcourt LLP
BROWIIOME... | st from the
SIDB LAW LIBRARY SPECIALIST crowd
Refine By Inter American Development Bank - Washington, DC - Jul 9, 2010 Get hired faster
Company - * Find people in your network at Inter American Development Bank with Job Seeker
.................................................................................................................................................................................................................. Prerﬂlulﬂ.
AllC i .
Cisc:g’y‘:?;'::m Senior Contract Manager

I Db /53 \tpPi, TPI- Mountain View. California - Jun 21. 2010 Get started -




Linked [[}]

Pose questions to fellow users:

Answers Home  Advanced Answers Search My Q&4  Ask a Question  Answer Questions

R -
Ask a Question i Answer Questions Health
7 D Become an expert and be Sponsaored 3pH".| PS
featured on the homepage.
il Learn more.
My Q&A
Answer Now You have 0 open questions.

Ask a question now.
= View all your questions & answers

Answer New Questions

2 What is the best place to buy a holiday residence Browse

0 answers | Asked by Bruno Verlinden - cscp | 7 minutes ago in Personal Investing, Green Products Administration

Business Operations
? What is the greatest challenge radiology managers are facing in 2011?
1 answer | Asked by Josh Block | 11 minutes ago in Health Care

Business Travel

Career and Education

Browse answers by area of interest

Bob Mclntosh, CPRW, MBTI How long should your resume summary

Qualified
Career Development Trainer| Warkshaop statement be?
F;Eg;;l Mentor| Program Coordinator Further, should it be shorter than your Linkedin summary statement?
see all my questions posted 5 hours ago in Resume Writing | Report question as...
Answer Suggest Exper‘[ Reply Privately Share This =
Answers (3)
Ed Han Considering that many times only the top 1/3 - 1/4 of a resume is being

scanned, | would think that optimizing your text size to fit into that space is

Woaordsmith with proven ability to ideal.

translate business objectives into
communications strategies and
tactics

see all my answers

My own LI summary is 3 paragraphs. That's far too long for the available
space, so I'd shorten it somewhat. | would however also use boldface on
keywords | want to leap out at the reader.

[ BestAnswers in:

Using Linkedin (143)... see more posted 5 hours ago | Report answer as...



Linked [f}). company pages

* A Company Page helps others learn more
about your company's job opportunities, work
culture, products, and services. Click
Companiesear the top of your home page.
Click the Add a Companiink in the upper
right area of the page.

* Currently, companies without their own
distinct email domain (e.g. yourcompany.com)
can't create a Company Page. In this case, you
might create a group to promote your
company instead.



http://help.linkedin.com/app/answers/global/id/6/ft/eng

inked m Company Page

Companies * Jacob Burns Film Center

® JACOB BURNS The Jacob Burns Film Center (JBFC) is a nonprofit educational and cultural

FILM CENTER institution dedicated to presenting the best of independent, documentary, and
world cinema; promoting 21st century literacy; and making film a vibrant part of
the community. Housing a state-of-the-art theater complex, a 27,
... mare

Your Network (2) Employees (38)

Technology Staff
Sean Gallagher, Greater New York City Area

How are you connected? (1 shared connection)

Faculty

MNancy Israel, Greater Mew York City Area

How are you connected? (2 shared connections)

Jacob Burns Film Center has 175
followers

Following ~ Share

How you're connected to Jacob Burns Film
Center

() First degree connections
2 Second degree connections

38 Employees on Linkedin

II. Check out insightful statistics about
Jacob Burns Film Center
_ employees »

Ads by Linkedin Members

History Landmark Seminar

For History Teachers. Full Scholarships Available.
Deadline: Feb 15

Learn More =



Online (live) Linked[{}] >age

Welcome, Shelley! LinkedIn



http://www.linkedin.com/pub/shelley-glick/15/a99/1b4
http://www.linkedin.com/pub/shelley-glick/15/a99/1b4
http://www.linkedin.com/pub/shelley-glick/15/a99/1b4

Linkedm® What'’'s | n

For Greater Visibility: Names on Linkedln pop up high on the list
In a Google Search

For Job Prospects: Easy way to post experience that can be
reviewed,;

For Research: Find out about the company executive
Interviewing you,

For References: Find the co-workers of folks you might want to
hire,;

For Networking: Help others now and it could pay off for you
later;

For Market Research: Search trends among businesses (need
advanced search=%);

For Publicity: PR folks are LinkedIn, too.




2 kI G Q& Linkedff}] ?sgcinsns

From $20-100 month for special services:
Opens the gate to more information; emails, refined searching

0Ny GS3aIASEAET GAYINRRAzOGAZ2YAE NBTFSN

Business

5 Annual: US$19.95/month*
5 Monthly: US$24.95/month

Rerammeandea

Business Plus

Annual: US$39.95/month*

5 Monthly: US$49.95/month

Executive

5 Annual: US$74.95/month*
5 Monthly: US$99.95/month

Upgrade Upgrade Lpgrade
Features
Contact anyone directly with InMail — 3 per month 10 per month 25 per month
Response Guaranteed! (US$30.00 value) (US$100.00 value) (US$250.00 value)
See more profiles when you search 300 500 700

Zero in on profiles with Premium search
filters

Premium Filters

Premium Filters

Premium + Talent Filters

See expanded profiles of everyone on Yes Yes Yes
LinkedIn
Who's Viewed Your Profile: Get the full list Yes Yes Yes

Show mare... w

Looking to buy for your team? »
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Linked[]: Help Center

¥ Language ¥ Shelley Glick Go to Linkedin.com »

Home Answers Support History Contact Us

»

Mot sure what to search for? Browse our Answer topics

Popular Answers

Managing Account Settings

Duplicate Accounts

Changing, Adding or Removing Your Email Address
Error Message When Adding Email Address

Importing Contacts from Your Personal Email Account



foursguare.com

foursquare



http://foursquare.com/

Where are you?

Foursquare lets you build tools that heIp you
1 SSL) dzLJ gAU0K FTNRARSYRA:
save money and unlock deals.

e Launched in Austin, Texas in March 2009.

e Community: Around 15 million people
worldwide.

* QOver a billion check-ins, with millions more
every day.

* Businesses: Over 500,000 using the Merchant
Platform.



foursquar 2 How Does it Work?

Foursquare can be accessed by smartphone and activity
shared with Facebook & Twitter accounts. foursquare

login

2 0]

&
£
&
&
e o &
§ <
Kemeys®
Cove 29
==
w
P
0 s _
o ol R
C I 2 Lot %
> A0ale =

Welcome to foursquare! What's next?

Get foursquare on your phone

Your phone is where the magic happens. Download the free app now!

& iPhone * an>30I12

DOWNLOAD DOWNLOAD

g %
£ P
S b fam
Suggestions for Saturday at 9:36am:
O .4‘ Goldfish Oyster Bar & Restaurant
& - = This place is popular on foursquare
Mg ‘[ Okinawa Restaurant
D) evm RES Q:{ This olace is popular on fo
BN . -
"»gé’ Trumpkﬁationm -@r Capri Pasta and Pizza
8, Golf Club This place is popular on fc
2 WRAE Looking for more ideas? Check out Explore!
Q'tt
\_,oﬂq \,o“gw? Map data @2012 Google - Terms of Use
Don’'t miss on foursquare

Want Thai for dinner and gelato for
dessert? Get personalized
recommendations with Explore!

*I:BlackBerry Brands on foursquare

DOVNLOAD

owers o



https://foursquare.com/
https://foursquare.com/

foursquare For Businesses

foursquarell H gz e

NATIONAL .
COFFEE e

Venue Owners Brands
For merchants and other venue owners, foursquare offers a For brands, foursquare offers a unique way to stay engaged
free set of tools to help you attract new customers and keep with your followers no matter where they are in the world.
our best ones coming back.
! g Offerings
Claiming your venue Use cases
Creating a Special Case studies

Case studies

* Millions of times a day, people use foursquare
to check in and share where they are.

* As a business or brand on foursquare, you can
be a big part of that experience.



foursquare

For Businesses

Here’s how to get the most out of foursquare:

Claim your venue

Head on over to this page to claim your listing and get
full access to all of foursquare’s free tools. Do you ™

Create a Special

After you've claimed your venue, start creating
Specials (for free!) to get new customers and reward

your loyal ones.

Grow your business

— m!——-

» Clalm here

a i W H

e (pre-

K .
Engage your customers, learn more about them, and fff“'”“ o
help new ones find you. The foursquare Merchant _ 130:5' BT 1 o, aldomn psm

%129 eeaa

Platform has all the tools you need. — [ e — .



:: L hes Claim Your Venue

* Search for your business/organization (e.g.
Briarcliff Manor Public Library).Briarcliff Manor
Public Library).

 After locating your venue click on: 0 5 yu
manage this venueK €£laim hereat the bottom
of the page.

* Are you authorized?In order to claim your
venue, you have to be the owner or working on
behalf of the owner. Foursquare will provide a
verification code by phone or mail (5-7 business
days).



https://foursquare.com/v/briarcliff-manor-public-library/4bae0f95f964a520c97f3be3
https://foursquare.com/v/briarcliff-manor-public-library/4bae0f95f964a520c97f3be3

e Checking-In

Once you register your venue, you will receive

G/ KO oAYR26 Of Ay 3
This lets your customers know that you are a
registered with foursquare.

Foursquare mayorships are awarded to
customers with the most days checked into a
venue over the last 60 days, and only users
who have uploaded profile photos are eligible.

You can provide rewards to mayors as an
Incentive.



A 4

CHECK-IN
HERE

foursquare

Chpck i o unlock specials. moot up with
nends and gxplicre what's naabpy,

foursquare.com
afoursiquare




fow‘square Is it Free?

 When you claim your venue you must agree to
UKS a+£SydzS tfFGdF2NY (

* Although the service is free now, the Terms of
''aS adl (S a Yfouksduafe mayK S 7
decide to charge for the Service, in which case
users will be notified of that change in
accordance with this Agreement® ¢



:: = sqL"Privacy Issues

* When you claim a venue you'll be publically
linking your venue to the foursquare account
tied to your e-mail address.

* Keep in mind that this information will be
public. You may want to use a business
account and e-mail address instead of using
your personal foursquare account for
managing your venue.

* You are then given a verification code.



' Create Specials

* Businesses using foursquare in your area show
up when you log-in.
« 2dz OFY ONBIUOS aaLISOA

(e.g. discounts, freebies, special treatment or
rewards).

[ W] Foursquare Specials Nearby:

Flour & Sun Bakery Kessel Student Center Jacob Burns Film Center
Free cupcake on your &th check-in! Cafetena: "Jump to the Head of the Check-in and receive a free small
Show this to the manager and you Line” - Waiting on line to pay for popcorn! (Show this message to the
can select one free cupcake from your food? Check-in, show the concession stand to redeem)
what's in the case! cashier, and you can jump to the

head of the line! Bon appetit!!!



foursquare}
Merchant Dashboard

chy OS &2dz2Q0S Of I AYSR ¢
foursquare, you get full access to real-time
data about your customers, including:
— Total daily check-ins over time
— Your most recent visitors
— Your most frequent visitors
— Gender breakdown of your customers
— What time of day people check in
—t 2NIOA2Y 2F @& 2 dzNJ GhsfrdS Q
are broadcast to Twitter and Facebook



Check-ins:
Total &
Average/Day

AN

Visitors:
Unique &
New

/

Social Reach:
Sent to Twitter
and Facebook

Wenue Stats

TR
WIEW DATA FHOAN  TOERAYT  VERTEEDAT  LAST WEEE  LART B6DWTE LAET & DATE  LANT W DATE ML

Stats for January 22, 2011 - February 21, 2011

L B prEwEAn F0-dawy P

& Crpcicing ] e Ve
TORAL CHECHISE

596
BTN
19.87
L an

= mill - mm B e === -

Wisllcrs Unigue Yislors by Musniber of Vigis

LR VIR TOR L L BT =]

90 26
e an

Social Reach Tiene Breakdown

SEWT B0 TRTTER SEMT T T T
8% 5%
- geieilog 5 w0



{fwsspere  Brand Platform

If you do not have a physical location, you can
use foursquare to promote your brand.

Createapage-YourTl ya Ol Yy (e €

' RR I a{ I @S 02 -fousqizNd |
wlkRFNI gAff odza 1l 2y (K
Of 2asS o6é& 02 | @SydzS i

Il RR 0 KS WYC®rivifit@&sadQee digdzil

Foursquare partner badges (fee) ¢ rewards for
followers of a foursquare Brand Page who check
in to a number of locations.



There are different ways to use foursquare depending on
your product

Merchants Brands

Introduction Use cases

Offerings There are a bunch of ways you can engage your current or potential fans on foursquare:
Pages
Save to foursquare Button Consumer Packaged Goods Media & Entertainment
Follow Button
Partner Badges Publishers Sports
API Platform

Consumer Packaged Goods



Online (live ) {EEspre Page

Welcome to foursquare! What's next?



https://foursquare.com/v/briarcliff-manor-public-library/4bae0f95f964a520c97f3be3

[TEEIERD Learn More

* To learn more about using foursquare for your
venue or brand use foursquare support at
http://support.foursquare.com/home

Welcome to foursquare support!

Please search for your question below to find what you are looking for. You can also look at the frequently asked questions below to find information about Foursquare.

Foursquare Support

Overview | Recent

Foursquare FAQ »

User FAQ » Foursquare for Business
Why am | one day away from becoming the Mayor? Why has my venue claim not been processed?
How do | find Specials nearby? What is a foursquare "mayor"?

Why aren't my check-ins posting to Facebook/Twitter? How do | claim my venue?


http://support.foursquare.com/home

More Free Social Networks

Post “tweets” of 140 characters

Google+ Use power of Google to create “circles

R
\(i[1] Tube
GROUPON Entice customers with deals

Upload videos to promote your
business/product




Social Networking: On-Line Help

HELP!

Facebook Help http://www.facebook.com/help/

Facebook Best Practice Guide
http://ads.ak.facebook.com/ads/FacebookAds/Best
Practice Guide 042811 10.pdf

LinkedIn Help https://help.linkedin.com/

Foursquare Help
http://support.foursquare.com/home



http://www.facebook.com/help/
http://ads.ak.facebook.com/ads/FacebookAds/Best_Practice_Guide_042811_10.pdf
http://ads.ak.facebook.com/ads/FacebookAds/Best_Practice_Guide_042811_10.pdf
https://help.linkedin.com/
http://support.foursquare.com/home

Social Networking: Additional Resources

e Nine Things You Didn't Know About Twitter
(NY Times)

e Where to Dine? Check Foursquare (NY Times)
* Social Media by the Numbers (Inc. Magazine)

* Westchester SCORE (Free Workshops ¢ Social
Media on Feb. 1)



http://www.nytimes.com/2012/01/19/technology/personaltech/nine-things-you-didnt-know-about-twitter.html?_r=1&scp=1&sq=nine things you didnt know about twitter&st=cse
http://query.nytimes.com/gst/fullpage.html?res=9F05E3DA1731F935A25752C0A9649D8B63&ref=jennawortham
http://www.inc.com/magazine/201111/social-media-marketing-by-the-numbers.html
http://www.scorewestchester.com/workshop-calendar/

Social Networking: Print Resources

-
« Social Networking for Business : Choosing the Right Tools an
Resources to Fit Your Need&ah, Rawn

« 10 steps to successful social networking for busindsstley,
Darin E.

« Facebook The Missing Manual Vander Veer, Emily A.

« How to Find a Job on Linkedin, Facebook, MySpace, Twitter
and Other Social NetworkSchepp, Brad

« Social Networking Spaces : From Facebook to Twitter and
Everything in Between : A Stbp-Step Introduction to Social
Networks for Beginners and Everyone Elgdsey, Todd



